Target Marketing

Marketing to the affluent—they can help support those who need assistance:

· Identify most affluent areas of your community

· Visit churches in those areas; speak with the pastor about how you can help each other minister to 


those hurting from the loss of a marriage; leave brochures

· Visit with school counselors in private schools; leave brochures

· Leave information at luxury apartment complexes, condominiums

· Provide brochures to day spas, country clubs, other places where a high percentage of the patrons are in the upper income brackets

· Ask to present a program to the Rotary or other clubs; describe the mission of Beginning Experience and add personal testimony about how its impact on your life (send two people to present, preferably one divorced and one widowed or one man and one womann)

· Ask to speak to professional groups: physicians, lawyers, engineers

Marketing to men:

· Visit with military chaplains at local military bases

· Visit with the police commissioner and ask permission to provide information to police stations

· Present a program to the Fraternal Order of Police

· Visit with the fire chief and ask to leave information in fire stations

· Visit with bartenders and leave information

· Visit with barbers and leave information

· Leave information in car dealerships, garages

Marketing to widowed:

· Ask to present a program to the local Widows group

· Leave information with funeral homes

· Network with Hospice

Marketing to referral groups (those in a position to refer people to Beginning Experience)

· Approach professional associations of counselors, therapists, school counselors

· Provide a program for medical associations, groups of clergy

· Network with singles groups; offer to provide a program on grief, forgiveness or some other relevant topic, include the fact that you represent Beginning Experience, mention how it affected your life and leave brochure; offer to take the information about that group for your newsletter or to refer people looking for their type of group

· Visit with the Family Life Office personnel if your team doesn’t already have a connection there; ask for publicity support, help finding clergy

· Ask the diocese to include on their web site a link to beginningexperience.org

Take programs to the people:

· Parishes are looking for programs held in their parish for their parishioners: hold pre-weekend support programs there (Coping or Encountering Life Alone); rotate among parishes

Use the International Ministry Center tee shirt or polo shirt (order from the IMC)

· Wear it when you meet with groups or present programs (several styles available from the International Ministry Center that reinforces the image found on brochures and posters and strengthens the impact of those materials)

· Prepare an “elevator speech” giving a brief overview of the ministry for people who ask about your tee shirt

· Wear the shirt when serving in your parish as a lector, on a committee, as a Eucharist minister, etc. (makes your involvement in the ministry visible to your pastor and increases the chance of his referring others)
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