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Publicity – Outreach Ideas       Team Input  (Oregon)        October, 2013

1.	Door Hangers advertising BE – canvas selected neighborhoods/parking lots
2.	Posters on restroom stalls at local churches (permission prior)
3.	Send press releases to the Oregonian, Statesman Journal, Medford Mail Tribute, etc.
            (easy to do via email)
4.	Bumper stickers that we use on our cars, that include our email address
5.	The Portland Airport allows advertising for nonprofits, they move the advertising 
	around the terminal  -  it costs about $75
6.	Get dates for the various Vicariate meetings and have Team members sign up to be
	on their agendas
7.	Send a Newsletter to former team/participants about 6 weeks before each   
            Weekend as a reminder to them to reach out to someone who might benefit from a  	Weekend…                
	This Newsletter could also include social things, ask for help on the Weekend, invite 
	them to Mass on Sunday afternoon.  
8.  	Continue to advertise in the Catholic Sentinel (our diocese newspaper)
9.	“Feature Article” about Beginning Experience of Oregon in the Sentinel (in progress)
10.	Business Cards for Team to use
11.	Advertise on the BACK of church bulletins (buy space/paid advertisement)
12.	Advertise in the “want ads” of employee newsletters, nickel ads, etc.
13.	Meet with parish Priests/church clergy – by appt, to explain BE and leave brochures
14.	The mass mailings we currently do to advertise Weekends -  begin checking to see
	 how many notices actually make it into church bulletins – everyone do 10 or 20 to
	get a percentage, which churches do/don’t, do some follow up with that info	
15. 	Utilize social service groups to hand out our brochures….hospice, funeral homes,
	counseling services,  other organizations such as these…
16.	Arrange to do a condensed “mini” Weekend for clergy – invite them to come and
	observe,  so they know what they are sending parishioners to,  ~2hr event
17.	Ask Monsignor Huneger for his advice – would he be willing to speak to the
	Priests in his vicariate, informally
18.	Advertise in the Episcopal Epistle (a monthly newsletter for this community) 
19.	Email parish Priests /Clergy individually about the Ministry of BE, ask to visit, 
      	take/send brochures, take along someone who has benefited from a Weekend	
20.	Put up posters in your Church (with permission) advertising upcoming Weekends
[bookmark: _GoBack]21.	Contact the Family Life director at the Archdiocese for help (we ARE on website)
22. 	An “Ask me about BE” button campaign
23. 	Formally organize the BE of Oregon Alumni – to utilize them in multiple ways
24.	Have a BE table at your parish Ministry Fairs	
25.	Write an article for the Ecumenical Ministries of Oregon – “Voice” (newspaper) 	about BE
26.	Utilize community bulletin boards/PSAs – advertising our programs
27.	Attend singles groups’ meetings and functions and spread the word
28.	Request to speak at your church about BE, for 2 minutes,  during announcement 	time; Team members available after services to talk with folks
	(wear team shirt)
29.	Communicate with non-liturgical churches about our programs -  by appointment
30.	Promote our programs, Weekends, and ministry in our local small town newpapers
31. 	Sponsor “coffee and doughnut” hour after Mass/Services  - wear team shirt
32.	Maintain BE of Oregon contact info in the Directory for our Archdiocese
33. 	Put up Weekend information Posters at the library, bookstores, Catholic bookstores, 	Christian bookstores – in your towns/cities
34.	Offer to be a guest speaker at grief support groups in your local churches and 	communities
35.	Address the Family Court system in our counties as to our existence and provide 	information about BE; (most counties require divorcing couples with children to 	take a mandatory class)
36.	Contact local Family Medical Clinics, ask the Directors if a BE Team member(s) 	could speak about BE at one of their staff meetings – for physicians and support 	personnel – leave brochures
37.	Advertise in the Christian News Northwest 
38.	Advertise in the Northwest Boomer & Senior News
39.	Post Weekend information and dates in our local senior centers
40.	Contact our local Retreat Centers/Religious Communities regarding placing 	Weekend posters/brochures in their facilities

